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HELLO FROM FIVE:IT...

We brainstorm for breakfast, create
lIke rockstars, and believe anything Is
possible. [hrough smart strategy and
great design, we craft platforms,
oroducts and experiences to grow &
transform brands.

OQur team consists of international
entrepreneurs working to redesign the
universe, one creation at a time. We
work together under the same roof
and build based on one common
philosophy...

|

That great ideas can change the world.
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MARKETING
Strategy. SEO & Analytics. Content. Campaigns. Social.

WEBSITES
Global Design. Content Driven. Tech Enabled. Mobile
Responsive. CMS Driven. Wordpress. Visual Storytelling.

MOBILE & WEB
eCommerce. Payment Gateways. Mobile Apps. Campaign
Pages. WeChat. Hoas.

UI/UX DESIGN
Usability Design. User Experience. Interface Design. Web &
Mobile Front-end Development.
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DESIGN

Dedicated or On-Demand Production Design. Collateral
Design. Event Booth Design.

BRANDING

|[dentity Setup/Revamp. Product Branding. Content. Brand
Story. Guidebooks.

ADVERTISING
Digital Advertisement. Print Media Banners. Posters & TV
Commercials - From Storyboarding to Production.

PRODUCTION
Collaterals. Stationary. Verticals. Signages. Installation &
Post Production
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DB SCHENKER

WECHAT MINISITE
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DB SCHENKER

WECHAT MINISITE

db schenker

Who We Are

Introduction

DB Schenker in China

2015-05-20 DBSchenkeriZsk{5A]




DB SCHENKER

the client

DB Schenker 1s the world's

leading

global exc
throug
worldwide

orovider, providing
industry and trad

global

nange
ana

alr and ocean

logistics
support

e i the SCHENKER

of goods
transport,

freight, contract logistics and
supply chain management.”

the project

DB Schenker's Wechat Service Account Mini Site was de-

veloped with

guidelines.
tracking, In

was given t

HIMLS, and optimized to uphold branding

Very specific functionalities including logistics

quiry &

nage Integration we
o the Ul/

DooKking form sub
e Incorporated. S

NecCla

mMmission, and career

. conslideration

UX during development

., ensuring the

Mini Site had a visually appealing and functional flow.




www.hellabutters.cn/en/
WEBSITE
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BRASH

the client

“A modern barber shop and
tattoo studio. Fades, lineups,
designs and beard trims; we
do them all. Old school,
traditional & neo-traditional
Asian and Western, anc
Polynesian tattoos are lookec
after by artist Alao. Small
olack pleces, folk, dots ana
Ines by the awesome Yen.'

the project

The opening banner scrolls through photos of both Inside
and outside the shop, with the logo and buttons to set up
ooth cuts and tattoos right in the center. The header
features the option to change the entire site between
-nglish and Chinese. Just below Is the description of the
company that was short and to the point, followed right way
by the tattoo artists work.

Barber + Tattoo




BUDWEISER STORM

www.a2storm.cn
WEBSITE

DEVELOPMENT HOUSE
BRAND FACTORY

CREATIVE WORKSHOP
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BUDWEISER STORM

the client

ggest)] major internationa

© T N W

val featuring artists from al

over the world. This
multi-show event extends
beyond Mainland China to
Taiwan and Australia.

torm Music Festival Is
nanghai’s first (and China's

ectronic dance music festl-

[

[

the project

We developed three stand-a

animations and designs, anc

one websites, Inc

uding all
rolled out a robust loyalty
program that accumulates points from ticket purchases,
IN-venue purchases, and sharing links on soclal media
sites. The websites were bullt on three separate servers to
best serve international needs.




GOLDEN GLOVES

WEBSITE

DEVELOPMENT HOUSE
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GOLDEN GLOVES

Classes

Whether you're looking for a fu
workout to get in shape or traj
to compete, Golden Gloves Box

Gym is the right place. ¢
a free trja|

ome py




GOLDEN GLOVES

the client

This gym 1s characterised by
its friendly atmosphere anc
nIgh energy classes. Foundec
in 2012 by Shane Benis anc
Alfonso Cuadra, most of
Shanghali's  white  collar
boxers train in this gym. It is
also home to boxersand ath-
letes that use the tacility out-
side of class hours.

the project

The project was executed In two phases. First, we built a
website to showcase the gym, outline I1ts service, and
advertise I1ts newest location. Second, we developed 3

membership registration functionality by
on the backend of the site. Payment o

implemented on the site.

Nnsta

ling a CRM

otions ncluding
Jnion Pay, Alipay, Paypal, and WeChat

were also



www.mustfilms.com
WEBSITE

DEVELOPMENT HOUSE
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MUST+

the client

Must+ 1s a talent manage-
ment company connecting an

exclusive new frontier of sto- MUStFllmS

rytellers and innovators to
China's leading marketers
and advertisers.

the project

We built a graphic-heavy, visually pleasing website opti-
mized to host and showcase video content. The site Is
hosted In Hong Kong on a dedicated server in order to ad-
dress the project's challenges of hosting a bandwidth In-
tensive, video-based website in China ensuring the site Is-
accessible throughout greater China and beyond.




HOTELIER AWARDS

www.hotelierawards.com
WEBSITE

DEVELOPMENT HOUSE
BRAND FACTORY

CREATIVE WORKSHOP



HOTELIER AWARDS

WEBSITE
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HOTELIER AWARDS

the client

The Hotelier Awards are the

only accolades in Asia which yd
honour the dedicated profes- I
sionals of the hotel Iindustry. AWA]
The annual rendezvous I1s an L
overdue recognition bestowead N
upon those individuals, who T~
are the best in their field. It 1s

also an opportunity to cele-

brate with their peers.

the project

We developed a design heavy and robust website that was
capable of handling all of the client's required functions.
This resulted Iin building a promotional website for the
Hotelier Awards, complete with an online application
portal for prospective award winners to apply for the
award, and a voting system for the public awards vote.




www.otwchina.com
WEBSITE

DEVELOPMENT HOUSE
BRAND FACTORY
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OVER THE WALL

the client

Over The Wall 1s a social
media agency, servicing inter-
national artists In China. [t
orovides soclal media strate-

gy, channel management,
content creation & localiza-
tion, influencer [(KOL) ser-
vices, and campaign develop-
ment.

the project

Immediately, the viewer Is presented with an eye popping
video that highlights the agency's purpose, showing

musicians and their fans at an event. Relevant quotes wit
iInteresting background visuals are also scattered betwee

A

A

each section of the page, as well as presenting recent

news of the EDM community and festivals.




WEB POWER

WEBSITE

DEVELOPMENT HOUSE
BRAND FACTORY

CREATIVE WORKSHOP
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WEB POWER

the client

Webpower 1s a recognized
global player in marketing
automation. They provide high .
quality customer insight anad
help clients engage their au- rerene e perene

dience through personal ana

-elevant content via emalils,

bush notifications, SMS mes-

sages, soclal media, and their

website.

the project

Highly professional and clean, this webpage 1s set up with
a header that immediately informs the viewer of the site's
content, and includes translations to six different languag-
es. Ihe slideshow presents the company s skills and ac-
complishments, alongside crisp and professional visuals
followed by the multiple platforms they provide their ser-
vices for.




SHANGHAI HOKEY CLUB

WEBSITE

DEVELOPMENT HOUSE
BRAND FACTORY

CREATIVE WORKSHOP
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SHANGHAI HOKEY CLUB

the client

Operating out of Shanghal,
China, the SHC 1s Asia's pre-
mier amateur 1ce hockey
league. Consisting of approxi-
mately 100 members from
nations all over the world, the
majority of players hail from
the "Big-6" hockey nations.

&

the project

Instead of visiting a webpage, you find yourself on the |

CE

amidst jersey clad vikings at war on the ice. Logos of all
included teams adorn the crown of the page like jewels

linking to each team's schedule. News, an event calenc
and polls for fans to proclaim their champions are a

found here.

darl,

LSO



VISUAL IDENTITY & PRODUCTION

DEVELOPMENT HOUSE
BRAND FACTORY

CREATIVE WORKSHOP






DOZO

the client

-ntering this modern Japa-
nese Fusion restaurant you
may find yourslt enamored
with the soft, warm lighting,
stylized visuals, and ambient
decor. Strut your stuff on the
catwalk that takes you to your
table, and get ready for a deli-
clous meal.

the project

The designs needed to convey a "modern, hip Japanese”
feel, and fit with the restaurants dim-lit atmosphere. We
proposed a large, hand-drawn pilece to enhance Dozo's
existing branding, and designed and produced all menus,
business cards, signage, and other artwork.




DESIGN & PRODUCTION

DEVELOPMENT HOUSE
BRAND FACTORY
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THE BREW

the client

Kerry's brew-house 1s an
Australian-designed craft
orewery situated in Pudong. |
features  signature  beers
orewed on-site by a resident
orew master, a menu of clas-
sic pub favorites, and nightly
Live music entertainment.

LIGHT ROOM MENU

the project

To design and produce a wood menu for Kerrys
orew-house, Five:ll first produced the wooden boards with
Mmultiple coats of varnish to create just the right visual
style. We then added a UV print to the boards, and made
use of craft paper to ensure the final product was in line

with the brew-house's VI.




MENUS

DEVELOPMENT HOUSE
BRAND FACTORY

CREATIVE WORKSHOP






EL WILLY

the client

Spanish restaurant by "Willy
Trullas Moreno. In a nod to
the local culture, the struc-
ture of the menu follows the
Chinese yin-yang structure of
a meal. All the food I1s de-
signed to be shared family
style and eaten comfortably
with chopsticks.

the project

-l Willy's quirky-yet-endearing visual style often combines
dissimilar imagery, which is just the kind of challenge we
ke to get our hands on. To mesh ‘"sexy Spanish food
funny cartoons, and head chet Willy, we worked with the
client in an iterative process to bring a playtul, balanced
aesthetic to the menus.
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LA BODEGUITA

DEL MEDIO

MENU - PLACEMAT- COLLATERALS

DEVELOPMENT HOUSE
BRAND FACTORY

CREATIVE WORKSHOP
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LAB DEL M

the client

Largely regarded as the home

of the mojito, this 1920s style
Cuban watering hole brings
its smooth flavor to Shanghal.

For dining, dancing, anc

drinking, LBD

M™ Invites you

to enjoy their
cigar lounge, LI

natio, balcony,
ve bands, and

even a gift shop.

MENU-PLACEMAT-COLLATERAL

the project

With cocktails as good as
design and produc waterp

olacemats, raf

LABODEGUITA

‘heirs, our client
roof drink ment
‘le tickets, vouchers and collaterals. The
restaurant's branding and character were maintainead
through clear thematic visuals.

Iu
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BRANDING & PRODUCTION

DEVELOPMENT HOUSE
BRAND FACTORY
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HEAT

the client

It you're looking for delicious
rotisserie In Shanghal, then
look no fturther than Heat.
Combining hip background
music with a stylized interior
a meal at Heat 1s like one
that comes straight from
Grandma’'s kitchen: love In-
cluded. Don't miss the mural
above the bar!

BRANDING

the project

-ive:lT created Heat's brand new visual identity, including
l0go, color palette, interior and exterior decorations and
collaterals. For this client, we also created a visual identity
including design, production, and Installation of outer
signage and verticals.
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DESIGN & PRODUCTION

DEVELOPMENT HOUSE
BRAND FACTORY

CREATIVE WORKSHOP



THE BREW




THE BREW

the client

Kerry's brew-house 1s an

| . THE
Australian-designed craft
orewery situated In Pudong, E
featuring signature Dbeers

orewed on-site by a resident
orew master, a menu of clas-
sic pub favorites and nightly
live music entertainment.

DESIGN & PRODUCTION

the project

We designed logos for two of The Brews best selling
beers: an American Pale Ale style of beer, and a more tra-
ditional German Pils. We also created two vending cars.

-or this we designed, produced and installed the vinyls
made using the beer logo styles.
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FRESH BRAND ID
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_AFE & BAKERY

01 B4 7QQ0E

DELICIOUS
FRESH BRE ADS
PASTRIES,
AND COFFEES
THAT WILL
CHANGE yOul
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27. CAFE

the client

| ocated In Beijing, 27 Cate Is
composed of smooth white
beams, floor-to-ceiling
windows and a vaulted roof of ®
sky lights giving a European
style noticeably similar to the
owners  other restaurant:
Florentina.

CAFE & BAKERY

FRESH BRAND ID

the project

A set of proposals for their interior design were created
including a poetry stage using old Chinese poetry books to
create an environment of literary expression. Not stopping
there, we also did decorations for the floor-to-ceiling
windows in cut vinyls, a cut out wooden tree for the bar, ana
information boards.

SMOOTHIES
T EEK Rokib

bR224% GREEN VELVET
(Kiwi, Pineapple, Spinach, Honey; Yogurt)
oraetk, iz 85, ik, 1e %, IRYD)

Al A] B4 COCO BANA

(Mango, Peach, Banana, Orange, Honey, Milk)
PEIR, KR, B, BT 8%, 410

& Hi& STRAWBERRY SUNRISE
(Strawberry; Passion F'ruit, Banana, Honey; Yogurt)

(Faf, HER &K BE R

EREES VERY BERRY
(Raspberry; Blueberry, Strawberry; Honey; Yogurt)

e e b e

(W23, 155, B4, 162, IR YY)

G COUPLES
L HEAN SMOOTHIES
% OV EBIKIDe8H#R

08 22 75K BLACK FOREST

(Cocoa, Sea Salt, Banana, Yogurt) (F] 0], &£, {6420, 4401

=121 WHITE HEART
(I vehee. Honev: Yoourt) (Z4aky . W28 . B0
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the client

A new restaurant and lounge

St

elements

located on the Bund, Empire
1S Inspired by the multi-cul-
tural boro

rong cu

g

ughs of New York.
tural global street EMPIRE

URBAN CUISINE
nave been integrat-

ed into their identity to bring
fresh new life to the Buna.

Th

which alig
tre

SeE
cu

REBRANDING

the project

e challe

ture. T

nge was to propose a brand and redesign a logo
ns with the restaurant's atmosphere creating a

e-to-roots vibe that bridges New York's wurban
nsibilities with Shanghai’s increasingly international

ne logo and name are a nod to Shanghal's

growing interest in multi-cultural experiences.
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PURE & WHOLE

FRESH BRAND ID
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PURE & WHOLE

the client

Pure & Whole 1s a west-
ern-style vegetarian restau-
rant serving highly nutritious
food and drinks crafted with
nealth in mind. With three lo-
cations In Shanghal, Pure &
Whole serves up delicious
and nutritious plant-based
dishes In a modern, comfort-
able environment.

FRESH BRAND ID
the project

As a well received vegetarian restaurant in Shanghai, Pure
& Whole asked us to help them bring their healthy dishes
to food courts, so we created their first ever "kiosk . This
extended to signs and menu boards, and we handled
ideation of content present in the stationary and colaterals.

THE BETTER YUU

SICHUAN 4.3 THE LESS FILTERS YOU e/ ¥
/ r "

BE R vedel,
Bk “f? §E|W%MDRULLS IN AUTUMN. g‘?é?

SO HEALTHY IT WILL
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GOOSE ISLAND

DESIGN & PRODUCTION

DEVELOPMENT HOUSE
BRAND FACTORY
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GOOSE ISLAND

the client

Goose Island 1s a Chicago
pased beer company that has
rapidly migrated around the
world. This swanky pop up
roof top bar was an open air
terrace to hang out while
enjoying a beer. A welcome
respite from an afternoon
beer to an after-dinner drink.

ROOF TOP BAR

the project

lTo create a rooftop bar that was indus
warm and casual, we designed anad

®

/ BEER CO. Q
SLAT

trial style but still

oroduced a large

wooden door with signage on top as the main entrance to
convey a sense of iIndustrial grandeur and authenticity. For

as well.

r1
e Q

the chairs and tables we choose wooden boxes and and
used artificial grass on the floor to alow people to sit on it

. 1r1r1r
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DESIGN & PRODUCTION

PRODUCTION

CREATIVE
DIGITAL

DEVELOPMENT
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DOG HOUSE

the client

You don't need to wander the
streets of New York to find a
good hot dog. Instead, fina
one of Doghouse’s locations ["][i"ﬂl‘SE
and grab a gourmet hotdog in Gounnet o Dngs $ /2
arenas and foodcourts-alike.

DESIGN & PRODUCTION

the project

We started by creating the visual identity working on the
facade, front bar pictures, cashier covers and floor
graphics following with the design and production of
collaterals such as business cards, menus, packaging,
POS items and finalizing with the interior design of the
outlets. We took care of the whole process, from the initial
design to the final production.
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RESTAURANT SIGNAGES

DESIGN & PRODUCTION

DEVELOPMENT HOUSE
BRAND FACTORY
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RESTAURANT SIGNAGES

WHAT WAS DONE






made with @ oy five:it

conect@five-it.com
wwwfive-itcom

Wuding Lu, 969, oth
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